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[bookmark: _gjdgxs]BCU Selects Glia’s Digital Member Service Platform 
$4.5 billion-asset credit union selects comprehensive communications and collaboration platform to modernize member service

NEW YORK, Jan. 20, 2021 – Glia, a leading Digital Customer Service provider, announced today that Vernon Hills, Ill.-based BCU has selected its Digital Member Service platform to enhance how it serves members in a digital-first world. 

BCU has always been a technology innovator; it was one of the first credit unions to offer video banking and 65% of its membership is remote and heavily relies on digital channels. By leveraging Glia’s communications and collaboration platform, the credit union will be able to support members more easily and efficiently by meeting them where they are in the digital domain and communicating with them through whichever methods they prefer—including messaging, video banking and voice—and guiding them using CoBrowsing.

“Member service has always been one of our primary differentiators, and we recognized the need to evolve our approach to keep up with changing member preferences by extending our exceptional service into digital channels,” said Carey Price, senior vice president of digital strategy and delivery for BCU. “With Glia’s platform, we will be able to provide a more modern, convenient experience for members that still allows us to form meaningful relationships digitally. We believe this will be a major competitive advantage moving forward.”

With Glia, BCU’s members will no longer have to switch communications channels when an issue arises, saving time previously spent reauthenticating themselves and providing context around who they are and the issue at hand. Agents will be empowered to help multiple members at once while still catering to their individual needs, increasing both efficiencies and personalization. 

“Digital Member Service is the future, and institutions like BCU that are investing in the technology now to modernize member interactions will be well positioned for long term success,” said Dan Michaeli, CEO and co-founder of Glia. “By leveraging our Digital Member Service platform, BCU can enhance how it serves members in a digital world, boosting member loyalty while also improving efficiencies and reducing costs associated with legacy phone-based member service models. BCU has always been known as a tech leader, and we’re excited to support them in adopting a digital-first approach to member service.” 

About Glia
Glia is reinventing how businesses support their customers in a digital world. Glia's solution enriches web and mobile experiences with digital communication choices, on-screen collaboration and AI-enabled assistance. Glia has partnered with more than 100 financial institutions, insurance companies and fintech providers across the globe to improve top and bottom-line results through Digital Customer Service. The company has won numerous awards for its innovation - most recently recognized by Gartner as a Cool Vendor for 2020. Visit glia.com to learn more.

About BCU
BCU is a purpose-driven organization that empowers people to discover financial freedom. With over $4.5 Billion in assets, it’s also one of the fastest growing credit unions in the last four decades. Both not-for-profit and member-owned, the Credit Union is driven by the commitment to provide extraordinary service for 300,000 members across the US and Puerto Rico. BCU members enjoy access to financial services and well-being programming that inspire confidence through the brand promise Here Today For Your Tomorrow. Lifetime membership is offered to employees and families of America’s best workplaces and those living or working in Chicago-area communities.
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